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Introduction

Learning outcome

The retail trade is an industry
undergoing a rapid development
and it is characterized by fierce
competition. The owners, officers,
employees and other interested
parties in this trade are dependent
on financial control in the individual
shop. This requires necessary
knowledge and skills in the area of
finance and calculation in order to
secure reliable operation and future
yield.

On completion of the course in
Business Analysis and Calculation
in Retailing, the students should be
able to carry out calculations and
analyses showing the financial
development of an enterprise. The
objective is to create an
understanding of how economics
can be applied in practice as a
basis for decision-making in
connection with planning and
follow-up of the enterprise and in
connection with corrective
measures related to operations.
Furthermore, they are to
understand the importance a critical
attitude to such analyses and the
information presented in the
financial statements. The students
should also be able to comment on
the analyses and assess measures
that may be implemented to follow
up on the financial objectives of the
enterprise.

Acquired knowledge

. A general understanding of how economics can be applied in practice as a basis for decision-making in connection with
planning and follow-up of the enterprise and in connection with corrective measures related to operations.
. A special understanding of the need for financial management in modern retailing enterprises.

. An understanding that a sound retail concept depends on a focused Pricestrategy

Acquired skills



. Be able to perform calculations and analyses showing the financial development of a retailing enterprise.

. Be able to comment on financial analyses and assess measures that can be implemented to follow up on the financial
goals of the enterprise.

. Be able to calculate prices and follow up through actual cost calculations by means of the “calculation column”.

. Be familiar with gross profit as a concept and how it may be applied to utilize the possibilities presented by better
purchase, better calculations, better control of price reductions and reduced wastage.

Reflection

. Understand the importance of a critical attitude to short-term periodic analyses and to the information presented in the
financial statements.

. Understand there are som legal and etical pricing issues

. Develop a general focus

Prerequisites
No special prerequisites apply for this course.

Compulsory reading

Books:

Levy, Weitz og Grewal. 2014. Retailing Management. 9. McGraw Hill. 56s/ Kap 6 og 14. Boken brukes ogsa i
VHL35x1 Butikkledelse

Collection of articles:
Ingvaldsen, Robert. 2016. Samling av artikler og kapitler innen retailprising/prisstrategi. Handelshgyskolen Bl.
Oversikt over innhold/artikler vil bli publisert pa itslearning

Other:

Ingvaldsen, Robert. 2014. Kompendium for @konomi og Kalkulasjon i Varehandelen. Handelshgyskolen Bl.
Notatet forklarer begreper, prinsipper, viser anvendelse og gir eksempler pa aktuelle regneoperasjoner og
analyser relevant for en varehandelsebedrift. Notatet publiseres pa ltslearning

Recommended reading

Books:

Schindler, Robert. 2012. Pricing Strategies: amarketing approach. Sage
Sending, Aage. 2013. @konomistyring 1. 2. utg. Fagbokforlaget

Course outline

. Costs and income, including gross and net turnover

. Calculation and pricing, including the contribution method and the full costing method, the calculation column, selective
calculation

Pricing, including price elasticity, price sensitivity, reference price
Markup, and Markdowns.

Balance sheet and profit and loss statement, principles

Gross profit and contribution margin stated in NOK an as a percentage
Analyses, salary percentage, return on assets (equity and total assets)
The purchasing budget and the sales budget

Liquidity planning

Price strategies. How to fight a price war

Price discrimination

Price promotion

Computer-based tools
No special computer-based tools are used in this course course.

Learning process and workload
The course consists of 36 hours of
lectures and group work.
Coursework requirements:
Two compulsory exercise
assignments will be set. One of
these must be approved for the
student to be allowed to sit for the
examination. Feedback on the
assignments (coursework
requirements) will be given
individually on itslearning or in
plenary sessions in class.
The amount of self-study is
estimated at about 200 hours.



Activity Hours
Class participation and group discussions 36
Preparation for class / self-study 40
Assignments 70
Work on compulsory assignments 20
Self-study / preparations for the examination 30
Examination 4
Total recommended use of time 200

Use of hours

Coursework requirements
Two assignments will be set. One of these must be approved for the student to be allowed to sit for the
examination.

Examination
The course is concluded by a four (4) hour individual written examination.

Examination code(s)
VHL 35581 — written examination — counts for 100% the grade for the course VHL 3558, 7.5 credits.

Examination support materials
Bl approved exam calculator and formulae sheet.

Examination support materials at written examinations are explained under examination information in the
student portal @bi. Please note use of calculator and dictionary in the section on support materials
(https://at.bi.no/EN/Pages/Exa_Hjelpemidler-til-eksamen.aspx).

Re-sit examination
Re-sit examination is offered every term.

Students whose coursework requirement is not approved have not met the coursework requirement and are not
allowed to sit for the examination. This means that they have to re-take the whole course later. Students who
want to improve their grade may take a re-sit examination when the course is offered again.

Additional information



