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Studium

Master i strategisk markedsfgringsledelse, Master i skonomi og ledelse - Sivilskonom (Marketing), Specialization
Course

Kursansvarlig
Auke Hunneman

Institutt
Institutt for markedsfering

Semester
Se studieplan for aktuelt studium

Studiepoeng
6

Undervisningssprak
Engelsk

Innledning
Laeringsmal
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Obligatorisk litteratur

Boker:

Janssens, Wim ... [et al.]. 2008. Marketing research with SPSS. Prentice Hall/Financial Times
Malhotra, Naresh K. 2010. Marketing research : an applied orientation. 6th ed. Pearson

Artikkelsamling:
A collection of scientific articles

Annet:
During the course there may be hand-outs and other material on additional topics relevant for the course and the
examination.
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