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Semester
Se studieplan for aktuelt studium

Studiepoeng
6

Undervisningsspråk
Engelsk

Innledning
This course is described in English.

Læringsmål

Forkunnskaper

Obligatorisk litteratur
Bøker:
Cagan, Jonathan and Craig M. Vogel. 2013. Creating breakthrough products : revealing the secrets that drive
global innovation. 2nd ed. FT Press. (Part Three may be skipped)
Kelley, Tom. 2001. The art of innovation : lessons in creativity from IDEO, America's leading design firm.
Doubleday
Sewerin, Thomas. 2009. Teams, leadership and coaching. Tertulia books. Except p. 162-191 (voluntary reading)

Artikler:
Additional articles, edited chapters, and material handed out and/or announced on course website
Jevnaker, Birgit H. 2003. Exploring the Innovating Inbetween: Industrial Design as Boundary Work. International
Journal of New Product Development & Innovation Management. December/January. p. 339-358 (hand-out).

Annet:
During the course there may be hand-outs and other material on additional topics relevant for the course and the
examination.

Anbefalt litteratur

Annet:
Recommendations to supplemental readings will be provided in the course syllabus.
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