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Prerequisites

Compulsory reading

Books:
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benyttede reklameform. Oslo : Abstrakt forlag. 320 sider. Kapittel 7 utgar.

Collection of articles:

Stein Erik Selfors. 2008. Artikkelsamling: Reklameutforming. Oslo: Handelshgyskolen Bl. 5
artikler.
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Course outline
Computer-based tools
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