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Introduction

The students shall, as part of the program requirement, write a master thesis. The final master thesis is an
individual investigation project in which managerial problems of organisations are analysed and evaluated.
The investigative project shall demonstrate students ability to apply the theory they have studied to the
analysis of real life situations, formulate generalised solutions and proposals based on their research.

Learning outcome
The objective is two-fold. The students should learn how to conduct a research investigation and write a
scientific paper.

Prerequisites

Bachelor degree or equivalent

4 years of managerial work experience

Intermediate written and oral English language skills

Successful accomplishment of the three modules of the MM program
Please confirm our Student regulations.

Compulsory reading
Recommended reading

Course outline

There will be compulsory and voluntary seminars on thesis work and methodology during different stages
of the module.

The first seminar at the initial stage of the module will cover the following topics:
How to write a thesis
Phases in thesis work
Critical evaluation of published article
Introduction and problem formulation
Theory, research model, and hypotheses
Methods considerations and documentation
Analysis
Discussion, implications for practice and theory

The compulsory 4 days simulation seminar (32 hours) will cover the topics that were studied during the
whole MM program so far. The students will form the teams from 3 to 5 persons. Each team will have to
manage a company active on a global market. Team of managers will have to make decisions in areas of
marketing, production, finances, sales channels, pricing, human resources and strategic management of a




company. The participants will develop further and apply the knowledge, skills and competences acquired
during their master studies in a competitive and dynamic environment.

Voluntary seminar on methodology of social research methodology (16 hours). The students who would
like to refresh their knowledge on methodology of empirical research, research methodology and planning
will be invited to join the students studying the first module of the MM program.

The compulsory seminar on presentation skills (5 hours) will enable the students and reinforce their
competences of presentation of the investigation process and its results. The students shall bring
preliminary presentations of their master thesis defence.
In total: 39 hours of compulsory seminars

16 hours of voluntary seminars

Computer-based tools
SPSS (for those who apply quantitative methods in their research)

Learning process and workload
The program is conducted through 3 course modules, a total of 39 lecturing hours. The thesis work is
continuous throughout the whole program

Supervision
Supervision will be given to the students by experienced professors who have the expertise in relevant
research area. The professors will supervise in person as well as electronically.

Thesis work schedule
A topic hand-in is requested at an early stage of the module (first week, after the introductory seminar), and
the thesis will be presented orally at the end of the module.

Student presentation
The students have to present their theses verbally to the graders and fellow students after hand-in.

Examination

The students are evaluated through an individual thesis, counting for 70 % and an oral
presentation and defence of the thesis, counting for 30 %. Both evaluations must be passed to
obtain a certificate for the program.

Examination code(s)

MAN 16491 -written thesis; counts for 70 % to pass the program MAN 1649; 30 credits,
MAN 16492 - oral presentation; counts for 30 % to pass the program MAN 1649; 30 credits.
Both evaluations must be passed to obtain a certificate for the program.

Examination support materials

Re-sit examination

If a student fails to defend the thesis he/she has to re-write the thesis and defend it afterwards.
Re-takes are only possible at the next time a module will be held. Retake examinations (thesis
preparation, presentation and defence) entail an extra examination fee.
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