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Studium

Master i internasjonal ledelse, Master i strategisk markedsfgringsledelse, Master i gkonomi og
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Course

Kursansvarlig
Bendik Samuelsen

Institutt
Institutt for markedsfering

Semester
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Studiepoeng
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Innledning
The course description is available in English only, please see the English course description

Laeringsmal
Forkunnskaper
Obligatorisk litteratur

Artikkelsamling:
Compilation of articles

Annet:
During the course there may be hand-outs and other material on additional topics relevant for
the course and the examination.
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