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Innledning
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Obligatorisk litteratur

Artikler:
The list of articles will be made available prior to course start

A selection of scientific articles from journals as for example Jounal of Marketing, Journal of
Consumer Research, Journal of Marketing Research, Marketing Science, Journal of Academy
of Marketing Science, Journal of Retailing

Annet:
During the course there may be hand-outs and other material on additional topics relevant for
the course and the examination.
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