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Introduction

Learning outcome
The objective with this course is to provide students with a basic understanding of marketing.  By learning
about the central concepts and principles of marketing, and how these can be applied practically, students
will gain a good grounding in the field which will enable them to take more advanced marketing courses.

Acquired knowledge:
The students learn important concepts and central marketing models like the four principles of marketing
being: target market, customer needs, integrated marketing, and profitability. 

Acquired skills:
The students will understand how the marketing function is contributing to the understanding of customer’s
needs and wants, how this information is influencing the companies products and services, and the
resulting consequences for  the company’s or the organization’s ability to reach it’s goals.

Reflection:
The student should learn to know about an organization's or a company's role in the society and be able to
reflect about social and ethical rules.

Prerequisites
None.

Compulsory reading
Books:
Kotler, Philip and Kevin Lane Keller. 2009. Marketing management. 13th ed. Upper Saddle
River, N.J. : Pearson Prentice Hall

Recommended reading

Course outline
Segmentation and target group identification•
Consumer behavior•
Branding•
Prioduct•
Price•
Market Communication•
Service•
Distribution channels•
Marketing strategies•

Computer-based tools
Not required for this course, but the cases can not be submitted in hand writing. This requires
the use of a word-processor. It's learning will be used to poste information. It is therefore



beneficial if the students have access to the Internet.

Learning process and workload
The course will be made up of lectures on theory. The course comprises of 36 hours of lectures.
The students work in groups limited to 3 students per group. Each group is required to hand in two cases
during the semester. 

Activity Use of hours
Participating in class 36
Preparation for lectures/reading literature 100
Case and exam 64
Recommended total workload 200

 

E-learning
The e-learning platform It’s learning is used by the e-learning centre to administrate the mandatory
exercises, and make students able to communicate with each other ant the Lecturer. Module sessions are
carried out at the beginning of the semester and before exams. The e-learning students are also offered a
study guide which is an educational guide to the syllabus. 

Use of hours

Examination
Grade in course will be based on following activities and weighting:

Part 1 - Case assignment 1 which can be solved individually or in groups up to three students.
Case must be 6-8 pages and handed in mid-term.
Part 2 - Case assignment 2 which can be solved individually or in groups up to three students.
Case must be 6-8 pages and handed in before written exam.
Part 3 - Three hour individual written exam.

All parts must be passed to obtain final grade in the course. Re-sit exams are however
possible to do separately.

Examination code(s)
MRK 29141 - Case 1 counts 20 % of the grade in MRK 2914 Marketing, 7,5  ECTS credits.
MRK 29142 - Case 2 counts 20 % of the grade in MRK 2914 Marketing, 7,5  ECTS credits.
MRK 29143 - Written exam counts 60 % of the grade in MRK 2914 Marketing, 7,5  ECTS
credits.

Examination support materials
All written aids for the cases.
None at the written exam.

Re-sit examination
Makeup of Cases and written exam is held autumn 2010 and spring 2011.
Re-sit exams are however possible to do separately. All parts must be passed to obtain final
grade in the course. 

Additional information


