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Obligatorisk litteratur

Boker:

Malhotra, Naresh K. and David F. Birks. 2007. Marketing research : an applied approach. 3rd
European ed. Harlow : Financial Times/Prentice Hall

Artikkelsamling:
A collection of scientific articles

Annet:

During the course there may be hand-outs and other material on additional topics relevant for
the course and the examination.
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Boker:

Janssens, Wim ... [et al.]. 2008. Marketing research with SPSS. Harlow : Prentice
Hall/Financial Times
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