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Obligatorisk litteratur

Artikler:

A complete list of articles and book chapters will be distributed during the first meeting. Articles
will be selected from Journal of Marketing, Journal of Marketing Research, Journal of
Consumer Research, Marketing Science, Quantitative Marketing and Economics, International
Journal of Research in Marketing, Journal of Business and Economic Statistics, Administrative
Science Quarterly, Academy of Management Journal, Academy of Management Review,
Management Science, American Journal of Sociology, American Sociological Review, Journal
of Law, Economics and Organization, Journal of Law and Economics, Journal of Financial
Economics, Journal of Industrial Economics, Bell Journal of Economics, Managerial and
Decision Economics.
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Annet:

An extensive list of recommended readings will be provided during the first meeting.
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