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Introduction

Learning outcome

Prerequisites

Compulsory reading
Books:

Schiffman, Leon G., Leslie Lazar Kanuk and Havard Hansen. 2008. Consumer behaviour : a
European outlook. Harlow : Prentice Hall Financial Times

Recommended reading
Books:

Kardes, Frank R. 2002. Consumer behavior and managerial decision making. 2nd ed. Upper

Saddle River, N.J. : Prentice-Hall

Course outline

Computer-based tools

Learning process and workload

Use of hours

Examination

Exam code(s)

Examination support materials



Re-sit examination

Additional information



