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Innledning
hThe course description is available in English only, please see the English course description
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Obligatorisk litteratur

Boker:

Wilson, Alan ... [et al.]. 2008. Services marketing : integrating customer focus across the firm.
European ed. London : McGraw-Hill. 576

Artikler:
Course pack with selected articles and cases

Annet:

During the course there may be hand-outs and other material on additional topics relevant for
the course and the examination.
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Sharpe
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