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Obligatorisk litteratur
Bøker:
Doole, Isobel and Robin Lowe. 2008. International marketing strategy: Analysis, development
and implementation. 5th ed. London: Thomson Learning
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A collection of scientific articles and readings. Examples of journals: European Business
Journal, Management Research News, Journal of International Marketing
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government white papers, newspapers/magazine articles, academic articles etc are all
relevant.
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