APPLIES TO ACADEMIC YEAR 2007/2008
MET 2601 Statistics

Program
Bachelor of Science in Business (1. year)., Bachelor of Science in Marketing (1. year)

Responsible for the course
Magne Aarset

Department
Economics

Term
According to study plan

ECTS Credits
6

Language of instruction
Norwegian

Objective

Prerequisites

Compulsory literature

Books:

Lgvas, Gunnar G. 2004. Statistikk for universiteter og hagskoler. 2. utg. Oslo : Universitetsforl.
390/10. Det er ikke hele boken som vil vaere pensum

Recommended literature

Books:

Berry, D.A. & B.W. Lindgren. 1996. Statistics : Theory and methods. 2nd ed. Belmont, CA :
Duxbury Press

Johannessen, Asbjgrn. 2007. Introduksjon til SPSS. 3. utg. Oslo: Abstrakt forlag

Newbold, P. 2006. Statistics for business and economics. 6th ed. Upper Saddle River, N.J. :
Prentice Hall

Newbold, P. Student solutions manual

Pallant, J. 2005. SPSS survival manual. 2nd ed. Maidenhead: Open University Press

Course outline

Computer-based tools

Course structure

Evaluation

Evaluation code(s)

Aids at the examination

Makeup exam






