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Semester
Se studieplan for aktuelt studium
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6
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Obligatorisk litteratur

Boker:

Lehmann, Donald R. and Russell S. Winer. 2005. Product management. 4th ed.. Boston:
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Anbefalt litteratur
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Aaker, David. 2005. Strategic market management. 7th ed.. New York, NY: John Wiley
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