GJELDER FOR STUDIEARET 2005/2006
EXP 1003 International Marketing Strategy and Management

Studium
Bachelorstudiet i internasjonal markedsfering (4. ar)

Kursansvarlig
Runar Framnes

Institutt
Markedsfaring

Semester
Se studieplan for aktuelt studium

Studiepoeng
18

Mal
The objective of this course is to give a broad overview of foreign trade and international management
including contracts and international legal aspects.

Forkunnskaper

Obligatorisk litteratur

Annet:
Defined by local institutions subject to approval by Bl Norwegian School of Management. The
literature will be available for the students before the start of the semester

Anbefalt litteratur

Emneoversikt

Foreign trade

1. International logistics

2. International marketing, international management, international marketing strategy, international law
and contracts, international financial management

3. Communication and information system

4. International market analysis

5. International negotiations

The specific weighting and combinations of the thematic coverage will vary between the schools abroad.
Content at the specific school is available on request, and a specific teaching program with timetable and
teachers will be announced to the students ahead of the start of the semester. Parts of the course may be
in master's level classes with local students.

Dataverktoy

Gjennomfering

Lectures, cases and discussion sessions. Some schools may have participation requirements.

Eksamen

Written exams. The format varies between the schools in terms of number of partial exams that
make up the total basis for the final grade. In some schools participation requirements are also

stipulated.

Eksamenskode(r)

Hjelpemidler til eksamen



Kontinuasjon



