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This course is on public sector per se, as well as public sector's communication strategies.

Objective
The course aim is to enhance students comprehension of the public sector and public sector's
communicative needs. The course emphasizes comprehension of formal and informal links between the
partisan politics, bureaucracy on all levels and the public. 

Prerequisites
None.

Compulsory literature
Simonsen, Arne: 1998. Deltaker i samfunnet . Oslo. Kommuneforlaget. 
Christensen, Tom, Morten Egeberg, Helge O. Larsen, Per Lægreid og Paul G. Roness: Forvaltning og
politikk , 2002. Oslo: Universitetsforlaget.
Artikler (publiseres elektronisk):
Hernes, Gudmund og Nergaard, Kristine: Oss i mellom. Konstitusjonelle former og uformelle kontakter
Storting - Regjering,  1989. Oslo: FAFO. Kap. 2. Konstitusjonelle prinsipper 
Lov om offentlighet i forvaltningen. 

Recommended literature
Rasmussen, Terje: 2001: Mediesamfunnets moral.  Oslo. Pax. Kap. 3: Mellom moral og demokrati: Det
offentlige rom.

Course outline
1. Public sector's structure in Norway. 
2. Formal and informal communication in the public sector in Norway
3. The links between partisan politics and bureaucracy.
4. The citizen's role: the right to knowledge and insight

Computer-based tools
None.

Course structure
Lectures and student work, 36 hours.

Evaluation
A three hour indidual written exam concludes the course.

Evaluation code(s)
INS 24011 - written exam counts 100% of final grade in the course INS 2401 Public
communication, 6 credits.

Aids at the examination
None

Makeup exam
Makeup exam during the terms when lectures are given




