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NVH 0121 Retailing Management 1: Retailing Strategy and Merchandise
Management

Program
Associate Degree Program in Trade and Retail Management

Responsible for the course
Jan Ivar Fredriksen

Department
School of Trade and Retail Management

Term
Fall

ECTS Credits
12

Objective

Prerequisites
Foundation Program in Business Administration or equivalent.

Compulsory literature
Hoff, Kjell Gunnar. 1999. Budsjettstyring og taktisk akonomistyring . Oslo:
Universitetsforlaget.
Kotler, Phillip. 2000. Marketing Management . Upper Saddle River: Prentice Hall.
Levy, Michael og Barton A. Weitz. 2001. Retailing Management Boston: Irwin/McGraw-Hill.
Ch. 6-16.
Nordhaug, Odd. 1998. Kompetansestyring i arbeidslivet . Oslo: Tano Aschehoug.
Normann, Richard. 2000. Service Management . 3. utg. Oslo: Cappelen akademisk forlag.
Roos, Géran, Georg von Krogh og Johan Roos. 1997. Innfgring i strategi . 3. utg. Bergen-
Sandviken:Fagbokforlaget.

Recommended literature
None.

Course outline

Computer-based tools
Computer-based tools are not used in this course.

Course structure
Course duration is 84 hours. It is recommended that the students form study groups to work on exercises.

Evaluation
At the end of the course the students must write a term paper over one week, in which they simulate setting up a
retail enterprise in the consumer market. In addition, there is a four-hour individual written exam.

Evaluation code(s)
NVH 01211 - term paper which accounts for 50% of the grade in NVH 0121, 4 credits.
NVH 01212 written exam which accounts for 50% of the grade in NVH 0121, 4 credits.

Aids at the examination
All aids are allowed on the term paper, none are allowed at the exam.



Makeup exam
A re-sit is held in connection with the next scheduled exam, normally after one year.



